42 Tk T#8 &it | Industrial & Engineering Design 2021FE8H %35 F4H

BIARIELMEF P EHELE ARG SHFE

ML, BE’
14 STRE A S MR SIEIHE RS, I3 100876; 2.t LB B AR 2R HAKARR, L 101400

BEAATHRUARELRAGRE ZNAGFET, FREENFEFEHREEF, AXARREFERIN, HE L
WER PR S T B R R AR, 48 BOR XA A R 3 2 R o B JF B L T 50 48 e W0 B R IR, 46 4 s R
HRERHARARXFERKRT WMHRE; RANT R NELE & RRNILA, REE R R BR X5 F X,
RERUERBEEOARAGTEIREA S TR EFS EENBREANRESNEX, IABICRAABREZ XX —

%‘L@o
KR AR R AR R F R AR &
FESES 524 XEfFRIRAG: A M EHE:2096-6946(2021)04-0042-05

DOI:10.19798/j.cnki.2096-6946.2021.04.008

Aesthetic Features of Intelligent Media from the Perspective of
Technical Aesthetics
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Abstract: In the context of the rapid development of artificial intelligence technology and the widespread application of intelligent
media, the aesthetic characteristics of intelligent media have not yet been clarified. Starting from the theory of technical aesthetics,
and through combing the development history of intelligent media supported by technology, this article points out the significance of
technology to the development of intelligent media aesthetics; and by studying the present situation of intelligent media applications,
it also points out the correlation between the aesthetics of intelligent media and the development direction of the aesthetics of
technology in the smart era; from the perspective of intelligent content creation, dissemination, and reception, it refines the technical
aesthetics of intelligent media. Intelligent media has the unique aesthetic characteristics of the multi- beauty symbiosis of the
intelligent content creation process, the beauty of the internet of things and the beauty of personality in the communication stage,
and the beauty of strong interaction at the audience receiving end.
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